
ECONOMIC 
DEVELOPMENT UPDATE



Q1 & Q2 INVESTMENTS
Manufacturing

• RealWheels Cover Company
• Advanced Prototype Molding
• Graph-Pak

Hospitality
• Compass Hotel / Landshark 

Restaurant
• Fischer House Illinois



• 1.4 million square feet - largest medical-grade distribution center in the U.S.

• 400+ new jobs (400 retained)

• $1 billion+ in annual orders

• Cutting-edge technology 
& automation 

• In Lake County for 50 years

MEDLINE RIBBON CUTTING - GRAYSLAKE



TRENDS & PROJECT PIPELINE
• Overall economic 

development activity remains 
steady

• Projects are clustered in 
manufacturing, life science, 
and distribution sectors

• Manufacturing demand 
remains strong with 
particular concentration in 
food industry

Projects-4 New Jobs-25 Investment- $31M+

Projects-16 New Jobs-3,426 Invest- $3.1B+

Inquiry

Proposal

Discovery

Site Visit

Finalist

Projects-7 New Jobs-1,894 Invest- $2.1B+

Projects-5 New Jobs-170 Invest- $68M

Projects-9
New Jobs-795   Invest- $257M

41 Projects in the Pipeline



FOUR YEAR METRICS

2019 2020 2021 2022*

New Jobs 310 2,460 470 352 

Retained Jobs 468 3,520 127 81 

Direct Investment $146 M $144 M $124.75M $107.72M
• Note:  Wins in 2022 as of 7/14

Fanletic: E-Commerce Retailer HQ & Distribution Center, Gurnee RealWheels Cover Company HQ & Manufacturing Center, Zion
Belle Aire Creative: Fragrance HQ & Research Development Center, Libertyville Graph-Pak Custom Packaging HQ & Manufacturing Center, Island Lake
Siraj Biomanufacturing: Biomanufacturing HQ & Research & Development Wet Lab, Mundelein Compass Hotel & Landshark Restaurant, Fox Lake     vvvvvvvv
Advanced Prototype Molding Manufacturing, Wauconda Fischer House Illinois, North Chicago  (NSGL)



CEDS ENDORSEMENTS 

• Pursuing Municipal League, CLC and University Center

• Nice alignment with LCHD Community Health Improvement Plan 
priorities around education, talent, housing, and equity



CEDS: NEXT UP
• Convening “system leaders” to identify existing capacity and areas where 

we have gaps and may need infrastructure

• Launching work on early stage goals:

1. Early childhood study kicked 
off  in July

2. Municipal workshop with 
EDA & LC Community 
Development in August 



• Drive decision-makers to 
LCP to attract and retain 
business and grow investors

• Multi-faceted approach
• Email Marketing
• Landing Pages
• Blog Content
• Social Media
• Google Search & LinkedIn 

Advertising

DIGITAL MARKETING



DIGITAL MARKETING

Industry-focused emails to targeted lists 
are driving results – email traffic to 
website is up 176%



THE NEW TOOLS & STRATEGY ARE PAYING OFF

• Blog readership is up 272%

• With $3,000+/month free advertising, 
Google clicks are up 1300% and 
impressions are up 764%

• Minimal spend on LinkedIn boosted 
impressions by 1500% for decision-
makers in key industries and increased 
followers
• Medline story has 550 interactions 

and 22 shares



IT STARTS WITH A STORY



STORIES TRAVEL QUICKLY ONLINE



GOOD STORIES REINFORCE THEMSELVES



WHAT’S AHEAD
• Regional Economic Development Initiative

• Years-long effort to build regional collaboration for business attraction

• Brookings Institute & CMAP project coming to completion

• World Business Chicago to transition to regional business development

• Most counties looking to use ARPA funding for 3-year pilot

• First investor event at Independence Grove on September 29th

• Pursuing renewal of  contract with Lake County to continue this work
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